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AgendaAgenda

►Exalead, in brief

►Consumerization of enterprise search

►Search 2.0 trends

►The redesign of exalead.com
> An exercise in human-machine interaction

►Vertical search in Wikipedia

►Conclusion
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Exalead, in briefExalead, in brief

► Founded in 2000 by two ex-AltaVista team members

►Unified enterprise search platform (one:search™)

►Developed & operates a Web search engine

►Headquarters in Paris & New York City

►Subsidiaries in the U.K., Germany, Italy

►80 employees and more than 100 customers



Page 3 SES Boston, April 23rd 2007

www.exalead.comwww.exalead.com

►Full-blown Web search engine (since Oct 2006)

►Present in several countries (com, de, fr, it, es)

►Fully internationalized (54 languages)

►Already 8 billion Web pages indexed
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“Knowledge is power”“Knowledge is power”

►We live in a knowledge economy

► Information is critical for business decisions 

►The challenge is information access

►Relevant information is semi-structured 
> IDC: “80 percent of an organization’s                    

information is unstructured”

►The consumerization of Enterprise Search
> Consumer products are more polished

> Enterprise workers are used to those products

> Gartner: “Consumerization will be most significant trend
affecting IT during next ten years”

…Sir Francis Bacon
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User interface issues/challengesUser interface issues/challenges

►Consumer user interfaces are too simplistic
> Search/browse result list/next page

> Good for unstructured Web pages

►Enterprise applications are more complex
> Taxonomies, ontologies, tags, meta-data

> Need for multifaceted navigation on meta-data

►Need for a unified user experience
> Many incompatible products

> Universal browsing tool for semi-structured information

►The importance of search by serendipity™
> Patented technology
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Search 2.0 trendsSearch 2.0 trends

►Major Web 2.0 trends = Search 2.0 trends
> Bookmarking & Tagging (del.icio.us, Flickr)

> Tag clouds as a navigation tool

> Personalization (search, UI)

> Vertical Search Engines

» B2C: hybrid web/proprietary content (e.g., Yellow Pages)

» B2B: industry-specific crawl & navigation (e.g., life sciences)

►New school players
> Technical offering is too simplistic (no navigation)

> “One size fits all” approach

►Old school players 
> Cannot handle Web crawl/search well

> Do not invest in user interfaces

► Need for a Search 2.0 platform
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I search from my home pageI search from my home page
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Visual search experienceVisual search experience
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Search by Serendipity™Search by Serendipity™
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In-context search results previewIn-context search results preview
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Intuitive advanced search wizardIntuitive advanced search wizard



Page 12 SES Boston, April 23rd 2007

Multi-faceted Wikipedia searchMulti-faceted Wikipedia search

►Showcase for all vertical search              
engines

►Search by Serendipity™

►Automated categorization
through entity extraction

►Use of tag clouds

►Real-time updating
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Thank you. Any questions?Thank you. Any questions?


